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Contact hours Student- | Total YTIT
Ne | Code Module / Subject Seminars, . centered | hours of X ECTS
Lectures Practice | Total : credits
PBL/CBL learning | study
Year One
First semester
General modules
1 [IMAO1 [MATHEMATICS FOR ECONOMICS 1 30 30 60 120 180 4
2 |IMAO2 [COMPUTER 1 15 15 30 60 90
3 |IMAO3 [ENGLISH LANGUAGE 1 0 60 0 60 120 180 4
4 |imMaoa HISTORY OF UZBEKISTAN & DEVELOPING 30 0 0 30 60 9 ) 3
STRATEGY
5 |IMAOS5 [PRINCIPLES OF ECONOMICS 1 30 15 45 90 135 3
6 |IMAO6 [RUSSIAN LANGUAGE 1 0 30 30 60 90
Optional modules
7 |IMAO7 |KOREAN LANGUAGE 1 0 0 60 60 120 180 4 6
Total (only general modules) 105 150 0 255 510 765 17 26
Second semester
General modules
8 |IMAO8 [MATHEMATICS FOR ECONOMICS 2 30 30 0 60 120 180 4 6
9 |IMAO9 [COMPUTER 2 15 15 0 30 60 90 p 3
10 [IMA10 [ENGLISH LANGUAGE 2 0 60 0 60 120 180 4 6
11 [IMA11 [PRINCIPLES OF ECONOMICS 2 30 15 0 45 90 135 3 5
12 [IMA12 [RUSSIAN LANGUAGE 2 0 30 0 30 60 90 2 3
13 |IMA13 |WORLD HISTORY & GEOGRAPHY 30 0 0 30 60 90 2 3
Optional modules
14 [IMA14 |[KOREAN LANGUAGE 2 0 0 60 60 120 180 4 6
Total (only general modules) 105 150 0 255 510 765 17 26
Year Two
Third semester
Compulsory modules
15 [IMA15 [BASIC ACCOUNTING 30 15 0 45 90 135 3 5
16 [IMA16 [INTERNATIONAL ECONOMIC RELATIONS 30 15 0 45 90 135 3 5
17 [IMA17 [MICROECONOMICS 30 15 0 45 90 135 3 5
18 [IMA18 [INTRODUCTION TO MANAGEMENT 30 15 0 45 90 135 3 5
19 [IMA19 [INTRODUCTION TO MARKETING 30 15 0 45 90 135 3 5
20 |IMA20 |[INTERNATIONAL LAW 30 15 0 45 90 135 3 5
21 |IMA21 |BASIC STATISTICS 1 15 15 0 30 60 90 2 3
Elective modules (1 out of 2)
22.1 |IMA22 |BUSINESS ENGLISH 1 0 30 0 30 60 90 2 3
22.2 |IMA23 |PREPARATION FORTOPIK 1 0 30 30 60 90
Total 195 135 330 660 990 22 36
Fourth semester
Compulsory modules
23 |IMA24 [INTERNATIONAL MANAGEMENT 30 15 0 45 90 135 3 5
24 |IMA25 [INTERNATIONAL MARKETING 30 15 0 45 90 135 3 5
25 |IMA26 [MACROECONOMICS 30 15 0 45 90 135 3 5
26 |IMA27 |MARKETING STRATEGIES 30 15 0 45 90 135 3 5
27 |IMA28 [BASIC STATISTICS 2 15 15 0 30 60 90 2 3
28 [IMA29 |DIGITAL BUSINESS & E-COMMERCE 30 15 0 45 90 135 3 5
29 |IMA30 [ECONOMIC ANALYSIS 30 15 0 45 90 135 3 5
Elective modules (1 out of 2)
30.1 |IMA31 [BUSINESS ENGLISH 2 0 30 0 30 60 90 2 3
30.2 [IMA32 |PREPARATION FOR TOPIK 2 0 30 30 60 90
Total 195 135 330 660 990 22 36




Contact hours

Student-

Total

Ne | Code Module / Subject Seminars, . centered | hours of YTIT ECTS
Lectures Practice | Total : credits
PBL/CBL learning | study
Year Three
Fifth semester
Compulsory modules
31 |IMA33 |ADVERTISING 30 15 0 45 90 135 3 5
32 |[IMA34 |[INTERNATIONAL FINANCE 30 15 0 45 90 135 3 5
33 |IMA3S PUBLIC RELATIONS AND CORPORATE SOCIAL 30 15 0 45 90 135 3 5
RESPONSIBILITY
34 |IMA36 [TAXES AND TAXATION 45 15 0 60 120 180 4 6
35 |IMA37 |[WORLD ECONOMY 30 15 0 45 90 135 3 5
36 |IMA38 [LOGISTICS MANAGEMENT 30 15 0 45 90 135 3 5
Total 195 90 0 285 570 855 19 31
Sixth semester
Compulsory modules
37 |IMA39 [BRAND MANAMGENT 30 15 0 45 90 135 3 5
38 |IMA40 [BUSINESS ETHICS AND NEGOTIATIONS 30 15 0 45 90 135 3 5
39 |IMA41 [HUMAN RESOURCE MANAGEMENT 45 0 0 45 90 135 3 5
40 |IMA42 |MONEY, CREDIT AND BANKS 30 15 0 45 90 135 3 5
41 |IMA43 |CONSUMER BEHAVIOR 30 15 0 45 90 135 3 5
Total 165 60 0 225 450 675 15 25
Year Four
Seventh semester
Compulsory modules
42 |IMA44 |RESEARCH METHODOLOGY 30 15 0 45 90 135 3 5
43 |IMA45 |ORGANIZATIONAL BEHAVIOR 30 15 0 45 90 135 3 5
44 |IMA46 |MARKETING RESEARCH 30 15 0 45 90 135 3 5
45 |IMA47 |INVESTMENTS 30 15 0 45 90 135 3 5
46 |IMA48 |GREEN ECONOMY AND ECOLOGY 30 15 0 45 90 135 3 5
Total 150 75 0 225 450 675 15 25
Eighth semester
Compulsory modules
47 |IMA4S |UNDERGRADUATE PRACTICE 0 0 120 120 420 540 6 18
48 |IMAsO FINAL CROSS-DISCIPLINARY EXAM. or 0 0 0 0 270 270 5 9
GRADUATION RESEARCH (PROJECT)
Total 0 0 120 120 690 810 8 27
Total for the 4 years 1110 795 120 2025 4500 6525 135 232




